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EXAMINATION, 2019
DISTANCE MODE

MARKETING

Time : Three Hours

Maximum Marks : 120

Minimum Pass Marks : 40

uksV& lHkh iz'u djus vfuok;Z gSaA

Attempt all questions.

[k.M–v@Section–A 

(PRINCIPLES OF MARKETING)

1- foi.ku ds egRo ,oa {ks=k dks le>kb;sA 20

Discuss the importance and scope of the Marketing.

2- miHkksDrk O;ogkj dh izd`fr ,oa egRo le>kb;sA 20

Explain nature and significance of consumer behaviour.

3- mRikn fu;kstu D;k gS \ mRikn fu;kstu ls gksus okys ykHkksa dh foospuk dhft,A 20

What is Product Planning ? Discuss the advantages of product planning.

[k.M–c@Section–B 

(INTERNATIONAL MARKETING)

4- vUrjkZ"Vªh; foi.ku D;k gS \ bldh izd`fr ,oa {ks=k dh foospuk dhft;sA 20

What is international marketing ? Explain its nature and scope.

5- iSdsftax D;k gS \ iSdsftax ds ykHk&gkfu;ksa dh O;k[;k dhft;sA 20

What is Packaging ? Explain its advantages and disadvantages.

6- vUrjkZ"Vªh; ewY;ksa dks izHkkfor djus okys ?kVdksa dh foospuk dhft;sA 20

Describe various factors effecting international prices.

ll

V – 635–S/636–S


	Page 1

