V - 635-S/636-S
B. Com. (Third Year) (Suppl.)
EXAMINATION, 2019
DISTANCE MODE
MARKETING

Time : Three Hours
Maximum Marks : 120
Minimum Pass Marks : 40
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Attemptall questions.

@ue-37/Section-A
(PRINCIPLES OF MARKETING)
1. faqU < Hed Ud &7 i GHHAE |

Discuss the importance and scope of the Marketing.

2. SYHIHI IR 1 Yehid Ta Hecd THSARH |
Explain nature and significance of consumer behaviour.
3. Ieare Feis R © 2 3aure i | g arel el &6 faa=m sifsuy
What is Product Planning ? Discuss the advantages of product planning.
Qus-d/Section-B
(INTERNATIONAL MARKETING)
4. RIS Torqur =11 ® 2 S9eh! Wehfdl el &5 o feremr shifsr
What is international marketing ? Explain its nature and scope.
5. Ui ? UmfS o en-wiEl o SIS
What is Packaging ? Explain its advantages and disadvantages.
6. ST Al hl GO Shid dTel B12ehl i forereT shifsrd |

Describe various factors effecting international prices.
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